Abstract-This article seeks to contribute to the union of
INTRODUCTION
Coffee, source of many stories, legends and traditions, is a native beverage universally known, originating in Ethiopia Africa that comes from a plant called coffee, of which there are several varieties in the world. Greather production worldwide is the family of the Arabian with 70 percent of production, this is followed by the robust, originating from Uganda and its main producer is Vietnam. To Mexico, coffee is the second product in volume of our exports, oil is number one. Brazil being the main producer (Almazara, 2012) . Today, the coffee industry is facing a very competitive and industrialized world, coffee being one of the main agricultural products consumed worldwide. Mexico is one of the leading producers of coffee, ranking sixth as a producer (Amecafe, 2012), thanks to national geography that allows cultivate and produce ranked among the world's best varieties, which are grown in twelve states of the Mexican Republic in an area of 688,718 hectares (Siap, 2010) , Chiapas is still the main producer of this grain. Moreover, Mexico ranks first in the production of organic coffee. Moreover, the production of coffee has ancestral population presented different problems of development and marginalization; its inhabitants, most of whom come from ethnic groups have suffered abuse and exploitation of third due to the lack of a more equitable for its handicraft and agricultural products trade process, as buyers and exporters who are governed by the laws of the local market for their products, this results in cheaper products. It is for this that the coffee industry in Mexico, should updated, renew and be in constant innovation and development, in addition coffee producers need to organize themselves for the production and penetration into national and international markets in a better and greater way.
This article is intended to contribute to the growth and development of the coffee industry and the organization of producers of Mexican coffee through the identification of factors that allow these producers integrated into a system of enterprise network for improvement, promotion and development of coffee companies in Mexico and promote more and better participation of Mexican coffee industry in domestic and international markets. In-Network seeks that family businesses share and make strategic alliances, meet the standards of communication, technology, management, information, knowledge, goods and services and support each other for the growth of all members of the network. This work consists of the introduction, description of coffee cultivation in Mexico, the theoretical framework, the results and conclusions. Coffee cultivation in Mexico According to the Mexican Association of Coffee Production Chain AC Amecafe demand / annual coffee consumption in the international context it is 134 million bags of 60 kg, while the supply / annual production is 133 million bags and 24 million bags of inventory. (Amecafe, 2014), so we notice that the market is very balanced. For Mexico, according to figures from 2011-2012, as shown in Chart 1, the coffee is a strategic activity in the economic sphere; and employing more than 500,000 producers, about 690,000 hectares 12 states and 391 municipalities and involves Mexican exports 897,000,000 per year, making our country the leading producer of organic coffee in the world and destines 10 percent of its surface to this activity. In addition, coffee production directly and indirectly linked to nearly 3,000,000 people and generates a market value of about 20 billions pesos per year (Sagarpa, 2014).
Chart 1
The coffee production chain is one of the most important items in the agribusiness sector in the country, not only for its economic importance, but also the social and environmental impact generated. As mentioned above, the positioning of coffee both in the field of international market as in the domestic market is one of the strategic actions in the economic field for all involved in this system in coffee production. (See chart 2). In Mexico, the coffee industry is mainly grouped in family enterprises, mainly in the agricultural part of the process, not in the marketing or processing of the coffee cherry. It is in the process of agriculture, where it is important that its members have values, socialize smoothly and seek to achieve shared goals. That is, people with empathy, availability, perseverance, collaborating with the same objective, organized in family businesses are the ones most likely to succeed through an associative process, to join and share the results on a network or business consortium. 
Estados
On the other hand, according to the Business Families Foundation (2013), Mexico is the fifth country with more family businesses in the world, generating these companies 90 percent of GDP and yet these are a vital part of the economy, facing a number of problems that limit their growth, maturation and permanency in the market, being the main ones the following.
 70 percent of new businesses do not reach the third year of life.  Do not have a succession plan.  The recruitment is usually done with emotional and non-strategic bases  Do not have a driving organ itself, eg a Board of Directors.  There is no practice of monitoring budgets and business plans. It is for this that according to Giovannuncci and Ponte (2010) , in the current context of the global market, you can analyze the dynamics of sustainability in the coffee sector taking into account the role of different role players such as government and industry associations public and private, they constitute the regulatory framework in any specific sector. In this context, Bacon (2010) links the changes in world coffee markets with the opportunities and vulnerabilities to sustain the livelihoods of farmers. The changes that characterize the crisis in conventional coffee markets are changing governance structures , corporate concentration, and oversupply of coffee bean and low prices. By contrast, certification of organic and fair trade is two alternative forms of trade and production of specialty coffees that can provide opportunities for small-scale producers. Moreover, Palacios (2004) , paying attention not only to the dynamics in the production and trade, but also the role of agents of mediation area, in this case the state agencies of different character, ensures that the influence expansion of global trade networks, under state protection in certain ecological-cultural 1 and despite its purported cultural authenticity niches are strategically in situations of dependence due to its roughly inferred monoculture of certain commercial products accession, as would be coffee. Another problem facing the coffee sector is the drastic reduction of government support for the sector, because as we can see in chart 3, support the productive promotion of 1 Ecological-cultural niche is how an organism is related to their biotic and abiotic environment. In other words the niche is the role and the place of an organism in an ecosystem. 
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Chart 3
Moreover, investment in research and development in the coffee sector reported a low level of activities of this type, while the lack of cooperation with the institutions that conduct research, development and innovation directly affects the competitiveness of studied sector (Becerra F 
Chart 4
It is therefore important coffee growing internationalization of coffee Pymes, since programs are based on the construction of sectoral, regional and national competitiveness through the cooperative relationship between companies in the same industry, which are integrated to access projects with high risk, but essential for exploiting new markets through the development of activities to build a joint competitive strategy (Durán 2011 Note that each and every one of the above organizations plays a different role that often fails to complement a joint vision to maturity and sustainability of the sector on issues such as productivity, research and development and maturity enterprise networks that enable the positioning of the industry as one of the most important in Mexico.
II. THEORETICAL FRAMEWORK
Regarding sistemic structure of a network, it comprises three basic elements: nodes, which are the components (individuals, organizations, etc.) between which links of interest occur; relationships or exchanges of information, knowledge, technology, goods and services, etc., which essentially define and govern the behavior of the network; and finally communication, which can be determined by the (formal or informal) social roles played by nodes within the (Becerra, 2008) network. According to Soto (2010) , one of the research topics in the subject of coffee, is to evaluate the characteristics of the plant, since a more sustainable coffee system could be developed to better conservation of natural resources; this author argues that the relationship between the characteristics of the coffee plant has significant effects on production yields. Venezuelan authors Narváez and Fernandez (2013) mention as to the Business Cooperation Networks 3 , the results indicate the formation of these is based on certain stocks comprising the relational dimension called Social Capital 4 . It also has as important factors promoting Social Capital, the fact that micro enterprises seen as key requirements for successful partner in a corporate network or consortium members possess values, socialize smoothly and ownership of shared goals. Is that people with empathy, availability, perseverance, and collaborating with the same goal are for micro-enterprises are more likely to succeed through an associative process. (Vargas and Ticlla 2012). associated with the value of property or money that partners bring to a company without right of return It also mentions that the traditional perspectives of social and economic development in the regions are giving way to more comprehensive views that include factors such as the interactions between agents, the peculiarity of the territories, cultural norms that govern human relations and the role that institutions can play. So that the promotion of social capital, in which the ability to form and nurture networking among regional actors, to foster a culture based on trust and cooperative values and strengthen effective institutions and policies and transparent included represents an important asset for achieving sustainable social development. (Rodriguez, 2012) . Another important aspect of enterprise networks reside in the institutions that support it, must comply with these technical skills, reputation, legitimacy, neutrality and territorial presence, accompanied by a regulatory framework conducive business environment and contains both constraints and conditions and consistency with external regulations. Mentioned as important external regulations dynamics of markets (government value chain), access to markets (dominant business strategy), patents, licenses, intellectual property, institutional environment and territorial, the sophistication of business strategy and access to productive factors and technologies. (Workshop Production Integration Projects Mif, Washington DC, October 2007). As a family business, the essential elements that comprise are the property, business and family. With these elements one can say that the family business is one business organization in which ownership of the instrumental means and / or address are operationally in the hands of a group whose members family relationship exists. (Vélez, Holguín, De la Hoz and Duran, 2008). Some other authors define the family business as one economic organization whose main purpose is the production or marketing of goods or services, and which are owned wholly or mostly a group of people united by family ties usually the descendants of the founder of it. (Thomas, 2008) . Family businesses as Gonzalo (2011) and Romero (2011) are the backbone of economic development, because in a market economy, the entrepreneur is the key. If there is no business, no company, no creation of jobs, no wealth creation.
III.
METHODOLOGY To deepen this investigation the need to address it with the understanding that it is a reality in constant change (dialectical aspect) so the dialectical method is hereby IV. RESULTS Then the diagram on the proposed establishment of the Network of Family Businesses in the Mexican coffee industry, allowing the union, the link and benefit to everyone involved is shown.
This proposal shows at the top of the familares coffee companies that are producing party; they are supported in the foundation of communication holding four pillars. The first is information, where it is important that family businesses have databases that allow first instance those companies will create its history and statistics. Moreover, this information may be shared with others in the industry to make comparisons to identify best practices to be shared to benefit family businesses. The company information must be clear and concise so as to allow an auditable process. As second pillar is the technology, which in this case can include a wide range of disciplines such as computer science, automation, robotics, pneumatics, electronics, and others. The notion of technology should be linked to all knowledge to make objects and modify the environment, intended to satisfy a need. Family businesses should have access to credit that allows them to purchase machinery and equipment. Especially in the processes that need to be optimized, such as family businesses often do not have sufficient capital to have an automated line. However, the proposed technology aims to get equipment to support certain processes of the supply chain. For example, get the equipment to product packaging, pulping machine, toaster machine, etc. Knowledge is a third pillar of family businesses, in which the expected contribution of the producers is to contribute to the network experience in their specific field and specialization of the production process for the production and marketing of coffee. Finally, we have the pillar of goods and services, where importance is that the producer count in their home with at least the minimum infrastructure required for their production process and the state to provide basic services such so the producers to have this, improve their working conditions, they can be useful and will be reflected in improved productivity.
V. CONCLUSIONS The creation of an enterprise network join the coffee production chain, as well as the main regulatory organizations, associations and twelve states leading coffee producers in Mexico, considering the common interests with all these actors for increasing and improving the different stages of production and marketing of coffee. Likewise, in the future family coffee companies could gain a competitive advantage as they have the support of a mature business network that offers a number of benefits that currently do not have, these are the benefits: Interact with business owners, b) Exchange of information and technology, c) Identify market opportunities, d) Permit be informed of the commercial, government and social events. And besides, network will serve as a showcase for products of all members of coffee industry so if the network does have a structure of the proposal described in the results section, the company may have a demand orientation, an orientation towards the entrepreneur, business guidance and finally, an orientation to the generation of permanent changes in the production structure of entrepreneurs. It is suggested as a complement to the success of the network, a review of the current context of government support to coffee producers, which is comprised of programs to support family businesses, organizations and associations in the coffee category that are created by the government. It is suggested as a complement to the success of the network, a review of the current context of government support to coffee producers, which is comprised of programs to support family businesses, organizations and associations in the coffee category that are created by the government. Also, conducting a Swot analysis in the sector in order to identify opportunities and weaknesses in the sector, to promote and implement new growth strategies, such as the fair trade and increasing certifications in products is suggested the increased production of organic coffee cultivation in Mexico which so far has the first place worldwide. Continuously perform research and development in the sector and constant research of world markets, sending this information to coffee farmers through the proposed enterprise network. Overall emphasize the need for the corporate network is in constant awareness of the global environment, to continually circulate information, which may provide constantly updated to family coffee companies, for further growth of this industry. All this adds up to ensure sustainable economic growth strategy to help raise growth rates of income and output per capita coffee producing regions, making conditions conducive to improving the quality of life of farmers, reducing poverty and preserving natural resources when growing coffee.
